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March 11, 2008 
 
Steve Allen MD, Chief Executive Officer 
Rick Miller, President and Chief Operating Officer 
J. Terrance Davis MD, Interim Chief Medical Officer 
Michael Brady MD, Physician-In-Chief and Chairman of the Dept. of Pediatrics 
Abigail S. Wexner, Chairman, Board of Directors 
Nationwide Children's Hospital 
700 Children's Drive 
Columbus, OH 43205 
 
Dear Dr. Allen, Mr. Miller, Dr. Davis, Dr. Brady and Ms. Wexner, 
 
We are writing to urge Nationwide Children’s Hospital not to sell naming rights to the 
Emergency Department and Trauma Center to Abercrombie & Fitch.  Given growing 
concerns about the sexualization of young girls, it is troubling that a children’s hospital 
would name its emergency room after a company that routinely relies on highly 
sexualized marketing to target teens and preteens.  The Abercrombie & Fitch Emergency 
Department and Trauma Center marries the Abercrombie brand to your reputation; a 
company with a long history of undermining children’s wellbeing is now linked with 
healing. 
 
Abercrombie & Fitch is one of the most popular brands with preteens,1 yet the clothing 
company routinely includes nudity and explicit sexual situations in its advertising.  In 
2003, the company was the target of boycotts and protests when its catalog featured 
young people engaging in group sex.2  In February of this year, in response to complaints, 
police carted away two large promotional photographs from an Abercrombie & Fitch 
store in Virginia and cited the manager on obscenity charges.3  One current Abercrombie 
website promoting its Gilly Hicks line features graphic nudity, boasting “(o)ur site shows 
a lot of skin.”4  While visitors to the site are told that they must be eighteen to enter and 
“see what we're wearing under our clothes,” Abercrombie does not verify that they are 
actually of age.  In other words, the preteens with whom Abercrombie & Fitch is so 
popular can easily enter the site.   
 
The role that fashion, media, and marketing industries play in the sexualization of young 
girls is well documented, most notably in a 2007 report by the American Psychological 
Association.5  Research links sexualization with some of the most pressing and common 
mental health problems of girls including eating disorders, low self-esteem, and 
depression or depressed mood.6  Research also demonstrates a link between sexualization 
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and the objectification of women in the media and body dissatisfaction and appearance 
anxiety.7  Appearance anxiety is in turn linked to the earlier onset of cigarette smoking 
among adolescents.8  Adolescent girls with an objectified view of their own bodies are 
also more likely to have poor sexual health.9 It is worth noting that the sexualization and 
objectification of girls and women can have negative effects on boys and men, including 
making it more difficult to have satisfying relationships.10

 
It is equally distressing that a children’s hospital would promote a company that features 
impossibly thin and idealized body types in its advertising when 10 million girls and 
young women in the United States are struggling with an eating disorder. 11  Frequent 
exposure to such advertising is linked to higher rates of eating disorders.12  Mike Jeffries, 
Abercrombie’s CEO has publicly stated that his company’s clothes are not for kids that 
are overweight, unattractive or unpopular.13 In 2005, high school students launched a 
“"girl-cott" of the store for selling T-shirts that demeaned and objectified girls by 
featuring slogans such as “Do I Make You Look Fat?” and "Who needs brains when you 
have these?”14     
 
Abercrombie has described its clothing as “age-appropriate with an edge”15 but that edge 
often means objectifying or demeaning young people. In 2002, the store sold thongs for 
10-year-olds with "eye candy" and "wink wink" printed on the front.16 As stated in the 
APA report, “Given that girls may be developing their identity in part through the 
clothing they choose, it is of concern when girls at increasingly younger ages are invited 
to try on and wear teen clothes designed to highlight female sexuality.  Wearing such 
clothing may make it more difficult for girls to see their own worth and value in any way 
other than sexually.”17 The company was also the target of protests for selling shirts that 
demeaned Chinese-Americans through the use of racist caricatures.18   
 
Given how much criticism has been aimed at Abercrombie & Fitch, it is not surprising 
that the company would want to associate itself with the good name of Nationwide 
Children’s Hospital.19  It is distressing, however, that you are willing to promote a 
company whose tactics and products are so antithetical to the hospital’s mission “to 
enhance the health of children everywhere.”20  
 
We understand that it is common for public health institutions to seek gifts from the 
business community.  But when these gifts include a quid pro quo like naming rights, 
they cross the line from philanthropy to advertising.  And, given this company’s 
appalling history of targeting children with sexualized marketing and clothing, no public 
health institution should be advertising Abercrombie & Fitch.  We urge you – for the sake 
of your hospital’s reputation and the heath and wellbeing of children – to rescind your 
offer to name your emergency room after Abercrombie & Fitch. 
 
Sincerely,* 
 
Enola Aird, Visiting Scholar, Judge Baker Children's Center; Member, CCFC Steering 

Committee 
Heather Arnet, Executive Director, Women and Girls Foundation 



Lela Bachrach, MD, MS, UCSF Dept of Pediatrics, San Francisco General Hospital 
Steven Botkin, EdD, Executive Director, Men’s Resources International 
Mike Brody, MD, Child Psychiatrist; Chair, Television and Media Committee, American 

Academy of Child and Adolescent Psychiatry 
Jane D. Brown, PhD, James L. Knight, Professor, University of North Carolina Chapel 

Hill, School of Journalism and Mass Communication 
Lyn Mikel Brown, EdD, Professor of Education and Human Development, Colby 

College; Coauthor, Packing Girlhood 
Richard C. Burnstine, MD, FAAP, Clinical Professor, Pediatrics, Feinberg School of 

Medicine, Northwestern University 
Lisa Calhoun, Program Director, the Elisa Project.  
Nancy Carlsson-Paige, EdD, Author, Taking Back Childhood 
Kristen Cheney, PhD, Assistant Professor, Anthropology; Co-convener of the American 

Anthropological Association's Anthropology of Children & Childhood Interest 
Group 

Kathleen M. Clarke-Pearson, MD, FAAP 
Jane C. Coe Smith, PhD, LPC, NCC, Assistant Professor, Department of Counseling & 

Educational Psychology, Texas A&M University-Corpus Christi 
Lawrence Cohen, PhD, Licensed Psychologist; Author, Playful Parenting 
Rosemarie J. Conforti, PhD, Associate Professor & Chairperson, Media Studies 

Department, Southern Connecticut State University 
H. William Copeland, MD, FAAP 
Timothy Conroy MD, FAAP, Pediatrician, Helen DeVos Children's Hospital, Grand 

Rapids, MI 
Dawn Daniel, MD, Tiburon, CA 
Jan Dean, PhD, Licensed Psychologist, Little Rock, AR 
Larry Denk, MD, Medical Director, Rochester General Pediatric Associates 
Lisa Diers, RD, LD, Registered Dietitian, Specializing in Eating Disorders 
Steven A. Dowshen, MD, FAAP, President, Delaware Chapter, American Academy of 

Pediatrics; Chief Medical Editor, KidsHealth.org; Nemours Center for Children's 
Health Media; A. I. DuPont Hospital for Children, Wilmington, DE 

Kenneth C. Edelin, MD, Emeritus Professor, Obstetrics and Gynecology, Boston 
University 

Brian Edmiston, PhD, Associate Professor, School of Teaching & Learning, College of 
Education & Human Ecology, Ohio State University 

Susan Ehrlich, MD, FAAP, Clinical Professor, University of Wisconsin School of 
Medicine and Public Health 

LaTina Else, PhD, Licensed Psychologist & Lead Clinician, St. Luke's Mental Health 
Services 

Betsy Eudey, PhD, Director/Assistant Professor, Gender Studies, California State 
University Stanislaus 

Gil Fuld, MD, Pediatrician, Keene NH; Adjunct Assistant Professor of Pediatrics, 
Dartmouth Medical School 

Harry L Gewanter, MD, FAAP, FACR, Pediatric and Adolescent Health Partners 
Lynn S. Grefe, Chief Executive Officer, National Eating Disorders Association 



Harley W. Heath, MD, Fellow, AAP, AACAP, SAM, Chief, Dept. of Pediatrics, Huggins 
Hospital 

Kathryn Howard, PhD, Assistant Professor of Educational Linguistics; Graduate School 
of Education, University of Pennsylvania 

Elizabeth Hughes, MD, Executive Director, the Elisa Project. 
Melanie Jacob, RD, Nutrition Therapy, LLC., MI 
Carden Johnston, MD, FAAP, FRCP, Past President, American Academy of 

Pediatrics; Emeritus Professor of Pediatrics, UAB School of Medicine 
Allen Kanner, PhD, Coeditor, Psychology and Consumer Culture; Member, CCFC 

Steering Committee 
Tim Kasser, PhD, Associate Professor of Psychology, Knox College; Author, The High 

Price of Materialism 
Kathy Kater, LICSW, Psychotherapist, Specialist in Prevention and Treatment of Body 

Image, Eating, Fitness and Weight Concerns; Author, Healthy Body Image:  
Teaching Kids to Eat and Love Their Bodies Too! 

Joe Kelly, President, Dads and Daughters; Member, CCFC Steering Committee 
Gail Kennedy, Board Member, Eating Disorders Coalition, Washington, DC  
Jean Kilbourne, EdD, Creator, "Killing Us Softly: Advertising's Image of Women" film 

series; Coauthor, So Sexy So Soon: The New Sexualized Childhood and What 
Parents Can Do to Protect Their Kids. 

Sheryl L. Kurze, MD, University of Michigan, University Health Service 
Sharon Lamb, EdD, Professor of Psychology, Saint Michael's College; Member, APA 

Task Force on the Sexualization of Girls 
Velma LaPoint, PhD, Professor, Child Development, Department of Human 

Development; Member, CCFC Steering Committee& Psychoeducational Studies, 
School of Education, Howard University 

Stacie E Lawson, DVM, MPH, MS,  
Laura M. Leming, FMI, PhD, Associate Professor, Dept. of Sociology, Anthropology and 

Social Work, University of Dayton 
Diane Levin, PhD, Professor of Education, Wheelock College; Coauthor, So Sexy So 

Soon: The New Sexualized Childhood and What Parents Can Do to Protect Their 
Kids. 

Karen Lewis, Member, CCFC Steering Committee; Member, CCFC Steering Committee 
Michael P. Levine, PhD, Fellow, Academy for Eating Disorders; Member, Scientific 

Advisory Committee for National Eating Disorders Association 
Anne H. Light, MD, Massachusetts General Hospital, Harvard Medical School 
Susan Linn, EdD, Director, Campaign for a Commercial-Free Childhood; Author, The 

Case for Make-Believe 
Brian Magerko, PhD, Assistant Professor, School of Literature, Communication, and 

Culture, Georgia Institute of Technology 
Caroline Mandel, MS, RD, CSSD, Registered Dietitian/Exercise Physiologist; Board 

Certified Specialist in Sports Dietetics; Member of the American Dietetic 
Association 

Steven R. Manson, MD, FAAP, Chair, Department of Pediatrics, Gundersen/Lutheran 
Medical Center; Associate Professor, University of Wisconsin, School of 
Medicine and Public Health 



Sharon Maxwell, PhD, Author, The Talk: What Your Kids Need to Hear From You About 
Sex 

Margaret M. McNamara, MD, Associate Clinical Professor of Pediatrics, Univ of CA San 
Francisco 

Janell Mensinger, PhD, Director, Clinical Research Unit, Department of Medicine, 
Reading Hospital & Medical Center 

Patricia Newton, MD, Baltimore, MD 
Judy Norsigian, Executive Director, Our Bodies Ourselves; Coauthor, "Our Bodies, 

Ourselves" 
Rob A. Okun, Executive Director, Men's Resource Center for Change, Amherst, MA 
Peggy O’Mara, Publisher/Editor, Mothering Magazine 
Lori Peiffer, The Emily Program, St. Paul, MN 
Alvin F. Poussaint, MD, Professor of Psychiatry, Harvard Medical School and Judge 

Baker Children's Center 
Constance Rhodes, Founder and President, FINDING balance, Inc.; Author, Life Inside 

the Thin Cage 
Tomi-Ann Roberts, PhD, Director, Feminist and Gender Studies, Colorado College; 

Member, APA Task Force on the Sexualization of Girls 
Dana Rubin-Remer, MD, FAAP, FSAM, Girls To Women Health and Wellness, TX 
Scott Schaefle, PhD, NCC, MFT, LMHC, Assistant Professor, Department of 

Psychology, Central Washington University 
Juliet B. Schor, PhD, Professor of Sociology, Boston College; Author, Born to Buy 
Helen B. Schwartzman, Department of Anthropology, Northwestern University 
Martha Sheridan, MD, FAAP, AAP Council on Communications and Media (COCM)  
Laura Shigley, Founder/CEO, Eating Disorder Treatment Network 
Brenda Alpert Sigall, PhD, Eating Disorders Program Coordinator, University of 

Maryland, Counseling Center 
Michele Simon, JD, MPH, Author, Appetite for Profit; Research and Policy Director, 

Marin Institute 
Joanne Stern, PhD, Psychotherapist, Aspen, CO 
Victor Strasburger, MD, Professor of Pediatrics, Univ. of New Mexico School of 

Medicine. 
William Stratbucker, MD, MS, Assistant Professor of Pediatrics, Michigan State 

University 
Helen DeVos Children's Hospital 
Kathleen Sweetman, MD, FAAP 
Deborah Tolman, EdD, Professor of Human Sexuality Studies, San Francisco State 

University; Member, APA Task Force on the Sexualization of Girls, Visiting 
Professor of Public Health and Psychology, Hunter College of CUNY 

Karen VanderLaan, MD, FAAP, Assistant Professor, Pediatrics, Michigan State 
University, College of Human Medicine 

Betsy Vickers, MSW, Executive Director, EDEN 
Sigrid Wagner, PhD, Professor, Ohio State University 
David Walsh, PhD, President, National Institute on Media and the Family 
John R. Weisz, Ph.D., ABPP, President and CEO, Judge Baker Children's Center; 

Professor of Psychology; Harvard Medical School 



Samuel T. Wilmit, MD, FAAP  
Frederick J. Zimmerman, PhD, Child Health Institute, Department of Health Services & 

Department of Pediatrics, University of Washington, Children's Hospital & 
Regional Medical Center 

Eileen Zurbriggen, PhD, University of California, Santa Cruz; Chair, APA Task Force on 
the Sexualization of Girls 

 
*Affiliations for individual signatories are listed for identification only.   

Organizational Endorsers 
 
Action Coalition for Media Education  
Andrea's Voice Foundation 
Campaign for a Commercial-Free Childhood 
Center for a New American Dream 
Commercial Alert 
Concerned Educators Allied for a Safe Environment 
Dads and Daughters 
Eating Disorders & Education Network  
Hardy Girls Healthy Women 
Kids Can Make a Difference 
National Eating Disorders Association 
National Institute on Media and the Family 
Obligation, Inc.  
Our Bodies Ourselves 
Parents for Ethical Marketing 
The Praxis Project 
The SHELBY Project 
Teachers Resisting Unhealthy Children's Entertainment  
Women and Girls Foundation 
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